






















You Can’t Not  

by David Grossman, ABC, APR, Fellow PRSA

foreword by Olivier Poirot, CEO, Accor North America

H o w  T o p  L e a d e r s  D i f f e r e n t i at e  T h e m s e lv e s

Proven Communication Solutions  
that Power the Fortune 100

More

2
These leadercommunicators—who are differentiating themselves and driving business success— 
know effective communication is the critical tool for bridging strategies and actions, strengthening teams, 
inspiring others, and accelerating results. 

In his second book, award-winning leadership communication expert David Grossman expands on his proven 
approach to tackle common challenges including, “The Se7en Deadly Sins of Leadership,” along with critical 
but less commonplace opportunities such as motivating Millennials, mastering messaging, and engaging hard-
to-reach employees and holding them accountable. Proven with Fortune 100 companies, the tips and tools 
presented in You Can’t NOT Communicate 2 will, without a doubt, help propel any leader to the next level.
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Everything you do communicates something, whether you intend  
to or not. The most effective leaders choose to make the most  
of their communications, and recognize that virtually all problems 
in business today lie in the absence of effective communication. 

“Once again, David Grossman proves why he’s 
one of the most sought-after communication 
experts in the field.” 

— Jim Sabourin, Vice President, Corporate 
Communications, Unum Group

“Grossman’s combination of instinctual 
perception and practical advice is rare.”

— John Greisch, CEO,  
Hill-Rom Holdings, Inc.

“Grossman’s principles and fundamentals 
for effective communications are constant 
reminders that to truly make progress, 
we need to share information across our 
company in the right way, at the right time, 
with the right people.”

 — David B. Speer, Chairman and CEO, 
Illinois Tool Works, Inc.

“If you aren’t using the principles that David 
teaches, you are not optimizing the power  
of your people.” 

— Susan Schmitt, Senior Vice President, 
Human Resources, Rockwell Automation

“Practical, wise, smartly designed.”

— Jon Iwata, Senior Vice President, 
Marketing and Communications,  
IBM Corporation

“The Tom Peters of Internal Engagement.”

— Frank J. Oswald, Consultant,  
Frank J. Oswald, LLC

“Reads like a conversation with a good  
(and very WISE) friend.” 

— Kathleen L. Lewton, Principal,  
Lewton, Seekins & Trester

Yo
u

 C
a

n
’t N

o
t C

o
m

m
u

n
ic

a
t

e
 2  

M
ore P

roven C
om

m
unication  

S
olutions that P

ow
er the Fortune 100

D
a

v
id

  
G

r
o

ssm



a

n


	1
	2
	3
	4
	5
	6
	7
	8
	9
	10
	11
	12



